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	Instructor:
	Debby Wallner

	
	
Office:  :
	A223

	
	Phone:
	422-5368

	
	Email:
	Debra.Wallner@mstc.edu 


General Course Description
Marketing Research, a core marketing course, introduces concepts of research and research planning, implementation, evaluation, and follow-up. 

This course is designed with a plethora of learning activities designed to capture the students’ attention.  In order for these learning activities to be successful, it is mandatory for the students to participate.  This requires the students to be prepared, engage in the discussions and present information that pertains to the subject.  Professionalism will be adhered to during this course.  

Oral and written communication skills will be utilized throughout this course.  All students are required to present information in a professional, organized manner.  It is the responsibility of the student to utilize the Academic Support Center for help when necessary. Because of the number of learning activities and the pace of the course, all assignments must be handed in on the due date.  All due dates will be discussed.

If a student is absent, it is up to that student to contact me or another student for the information.  

Required Text 
Marketing Research: An Aid to Decision Making, Alan T. Shao, 2nd Edition 
Course Competencies

1. Analyze the role of marketing research in marketing management and decision making.

2. Choose a research topic and work with a client.

3. Develop a research proposal.

4. Design a questionnaire.

5. Determine sampling procedures.

6. Collect and tabulate data.

7. Analyze data.

8. Write a research report.

9. Participate in classroom activities
Grade Determination

Grading will be determined by the following activities based on the grade table below:

Cases: 
30%

Reports/Projects: 
70%

	Grade
	Percent

	A
	95

	A-
	92

	B+
	89

	B
	86

	B-
	83

	C+
	78

	C
	75

	C-
	72

	D
	69

	F
	0


Late Assignments

Minus one grade 
One class period late

Highest grade C

Two class periods late
NC


More than ten days late

(Instructor reserves the right to make exceptions when necessary)

Core Abilities

In addition to specific job-related training, MSTC has identified a set of core abilities which are transferable and go beyond the content of a specific course. The college supports the following skills for all graduates of MSTC:
• Act with Integrity

• Communicate Effectively

• Demonstrate Effective Critical and Creative Thinking

• Demonstrate Global Social Awareness

In the professional world, your performance in the above core abilities is expected from the very first day of employment. Should you fail to succeed in any of these areas, it is difficult to regain your reputation. Any problems that arise during the semester with the core abilities can lead to a reduction in your final grade.  This will be at the subjective discretion of the instructor.
Academic Integrity
The MSTC Board, administration, faculty and staff believe that academic honesty and integrity are fundamental to the mission of higher education. All students are expected to maintain and promote the highest standards of personal honesty and professional integrity. These standards apply to all examinations, assigned work and projects. Therefore, a student who is found to have been dishonest, fraudulent or deceptive in the completion of work or willing to help others to be so or who is found to have plagiarized (presented the work of others as his or her own) is subject to disciplinary action up to and including suspension.)

Attendance/Participation

It is essential for you to attend class regularly and on time, and to be prepared for each class. Your individual skills and contribution are a vital part of the learning environment. All absences must be reported to instructor, and instructor will determine whether it is an excused or unexcused absence.  Refer to the MSTC Student Handbook for the MSTC attendance policy. 
If a student is absent ten percent or more of the class, the instructor may drop a student’s grade in proportion to the absences.

	Number of Unexcused Absences
	Grade Penalty

	5
	No grade penalty – discussion with the instructor (email or in person) on how the absences will decrease.

	6 (over ten percent)
	Minus One Grade  on Final Grade

	8 (15 percent)
	Minus Two Grades on Final Grade

	8+
	F in the Course


Special Needs
I am interested in your success as a student and learner in this class. If you have a special need or concern please see me immediately. All information will remain confidential. We will assure that you receive the resources offered by MSTC.


